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M agic Nun ber % B ehavioral E conam ics Analysis ofM iller s Rule

LU M ing-tao
(Degartment o Foregn Language, The First N ormalCollege of Hunan, Changsha 410205 China)

Abstract M iller (1956) put Hward that human bmns could only process nfomation up to 7£2 chunks whichwas called
M iller s rule A lthough the actual magic number mplied by the rule & still in d spute i academ s it 5w iely recognized that
hum an brans have capaciy lm is n mmed atem eanory and nHm aton processing A ccording toM illet s mle peop ke will face
a constramnt n nunber of itans to process which may exert signifiant influence on consumers omdering of consun ng goods
bundles This paper based on asinpk wostaged experment proves that preference ordering beyond the processing capacity of
hum an brains & unstablk M iller s wle and our experim ent ndicate that consumers’ preferences on goods bundles are usually
noom plete Due to processing capacily I its of hunan brains consimers could only report stab ke preference ordering This is
ako the reason formany found yet unexp hined econan it phenomenon M ilkr s mk should have greater devebpment and
applicatbns i behavioral econan ics
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